
 InsideAsia Tours Ltd. 
1738 Pearl St. Ste. 302 

Boulder CO 80302, USA          

T US (1) 303 952 0379  
E info-usa@insidejapantours.com 

 

  

 

InsideAsia Tours Ltd 

Registered in England  
& Wales 4094031 

ATOL 9419, ABTOT 5223 

InsideAsia Tours Ltd, an award-winning travel company offering group tours, tailored travel and 
cultural experiences across Japan and South-East Asia. 

 

 

Direct Marketing Specialist, Americas 

Branch: Boulder 

Work location: Boulder Office 

Reports to: Vice President of Marketing, Americas 

Our Values 

In everything we do at InsideAsia Tours we aim to act in line with the company’s five core values: 
Trustworthy, Knowledgeable, Ethical, High Quality, Friendly. These are at the heart of the organization, 
and the company looks for every individual to demonstrate these values on a daily basis. 

Job Purpose 

As part of the US Marketing team, to develop and implement strategies, campaigns and continuing actions 
to direct-market to target audiences and segments, evaluating and refining campaigns to maximize results 
in sales growth and profitability.  To be effective, the incumbent will need to develop a deep 
understanding of InsideAsia Tours’ client and subscriber base and target markets in the Americas and 
determine the most effective ways to segment and reach these targets. The DM Specialist will also 
conceive and manage lead generation campaigns, social media programs, search engine marketing, and 
online and offline promotions targeting external audiences in coordination with other US and company 
marketing programs.    

The Role 

The Direct Marketing Specialist will analyze and develop a deep understanding of InsideAsia Tours’ client 
and subscriber base and target markets in the Americas; analyze, segment and maintain client and 
subscriber databases; develop and implement strategies, campaigns and continuing actions to direct-
market to target audiences; evaluate performance and make adjustments to improve effectiveness of 
marketing programs. The Direct Marketing Specialist will “own” and manage the RedEye platform and 
other direct marketing and client database management tools for the Boulder office.  The DM Specialist 
will also conceive and manage lead generation campaigns, social media programs, search engine 
marketing, and online and offline promotions targeting external audiences in coordination with other US 
and company marketing programs.  The position will assist in identifying marketing opportunities for 
products and services to address target markets in the Americas, to contribute to branch and company 
growth and profitability.  The position will also assist with other marketing projects including shows and 
events, collateral and sales support materials.    

From time to time the role may include travel for the purposes of product or market research and product 
promotion, such as shows and events. 
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Who will you be working with 

Reporting to the Vice President of Marketing, Americas, the position will work as an integral part of the 
Marketing team.  The position will work closely with the Sales Team Leaders, Travel Consultants, and the 
Trade Business Development Manager to understand the Marketing–Sales pipeline and develop direct 
marketing, lead generation and promotional programs to increase sales.  The position will also work with 
Marketing and Product/Group Tours teams in the US and UK for production of campaign content and to 
coordinate marketing programs.  Other collaborative relationships will include Sales Support and Global IT 
Services for logistical and technical coordination of data analytical tools. 

What are we looking for from you 

You are a dynamic and analytical individual seeking to apply your rigorous analytical, data management 
and consumer modeling skills to understanding the travel market and crafting programs to reach potential 
clients. You are naturally curious and enjoy digging deep into consumer needs, motivations and purchase 
behavior, and eager to uncover insights in vast amounts of data that you can turn into marketing actions 
to attract and satisfy our clients.  You bring experience in setting up and using direct marketing tools such 
as email marketing and marketing automation, as well as evaluating the results of all actions and 
constantly adjusting to achieve the best results. You are equally comfortable with systematically analyzing 
marketing information and developing creative approaches to marketing campaigns that ultimately reach 
your objectives. 

Outputs 

• Marketing campaigns, such as client emails, lead-generation materials, social media posts. 

• Market analysis reports, presentations and planning documents 

• Campaign analysis, performance and trend reports, such as bookings, sales, profitability 

Main tasks and responsibilities 

• Customer Analysis:  Be the expert on our clients, their profiles and demographics, key customer 
segments, reasons for traveling. Analyze internal data on leads, ad sources, bookings, surveys as 
well as external data. 

• Booking Analysis:  Understand and document our client’s purchase process, how they buy, 
products they favor, key decision/booking criteria, including where they get information, and the 
reasons behind the decisions they make.  

• Marketing–Sales Pipeline Analysis:  Using company methods of marketing analysis, understand the 
customer journey and develop tools and programs to improve lead conversion and sales at each 
stage and point of contact. 

• Database Management: Analyze client data and determine appropriate client and market 
segmentations.  As “owner” of client data analytics, develop and implement means for maintaining 
accuracy and integrity of data through direct maintenance as well as working with other 
stakeholders to suggest and implement maintenance routines (Travel Consultants, Global IT) 

• Direct Marketing Tools:  Manage setup, maintenance and use of RedEye and other direct 
marketing tools and platforms for the Boulder Branch.   

• Campaigns:  Conceive and execute direct marketing programs, including both ongoing and 
campaign-specific actions, to reach and influence prospects, leads, booked clients, past clients and 
referrals.  Set up RedEye campaigns, actions and workflows and targeted segments and audiences. 
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• Lead Generation: Conceive and execute lead generation programs through various platforms 
including social media and external media partners. 

• Marketing Programs:  Assist in creation and implementation of other marketing campaigns, 
promotions and events as necessary. 

• Analytics and Metrics:  Continuously evaluate performance of campaign actions for effectiveness 
in reaching and influencing their targets and efficiency in cost and effort. 

Experience and key skills required 

• Minimum three years professional work experience in email, direct and/or database marketing, 
plus market research and analysis 

• Strong analytical skills in database management, market research, statistics, modeling, data mining 
and interpretation  

• Strong Information Technology skills, familiarity with database and analytical software 

• Project management skills 

• Energy, enthusiasm and resilience 

• Excellent productivity, detail orientation and accuracy; able to work quickly under pressure  

• Excellent written and verbal communication and presentation skills  

• A passion for Asia as a travel destination  

• Bachelor’s Degree, ideally in business, computer science, statistics, marketing, tourism 
management or similar 

Desirable attributes 

• Experience executing marketing campaigns, designing marketing materials, or writing marketing 
content. 

• Professional experience in the travel or hospitality industry, especially in a fast-moving sales and 
customer service environment in a marketing or business development role.  

• Experience living, working or traveling in Japan and Asia 

• Familiarity with Japanese language and culture 

 

Pay and conditions 

Salary Depends on experience 

Hours 40 hours / wk. 

Holiday 20 days annual PTO + 8 bank holidays 

Health 100% Medical, Dental and Vision Insurance Premiums Covered for Employee 

Retirement 401(k) – up to 3.5% company match 

Bonus The Company offers a performance-related bonus scheme where the maximum payment 
available is 125% of monthly salary 

 



 

assqewrwfsasdar fwfsw fda sda fass fdasdadsasdssss  

 

 

About InsideAsia Tours 

InsideAsia Tours Ltd (IAT), is a growing travel company whose head office is in Bristol, UK; with other sales 
branches located in Boulder, Colorado, and Brisbane, Australia; and an operations branch in Nagoya, 
Japan, with a satellite office in Tokyo. The company consists of specialist travel brands: InsideJapan Tours 
which was established in 2000, and InsideAsia Tours which focuses on travel to Southeast Asia. The multi-
award winning InsideJapan brand is one of the world’s largest and most respected independent providers 
of travel to Japan. The company offers unique group tours, tailored travel, and cultural experiences that 
few get the chance to discover.   
  
Our team has had years of experience living, working and traveling in destination countries, and we offer 
unrivalled advice and support, whatever the customer budget or personal interests. Our vacations grant 
people the chance to experience both the popular and little-known aspects of Japan and Asian culture, 
giving customers an insight into the diverse character of the destination countries.  

Work Culture 

You will be working in a vibrant office with a great team of employees all with a passion for the 
destinations, a belief in the brands and a strong sense of collective values and purpose. Our work culture is 
supportive, creative and dedicated and is at its best when we all try to lead by example; the more you put 
in, the more you and the team get out, and it will be important that you play your part. 

 


